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Credibility, hard work ingredients for cocoa-maker success

BY DOUG MCPHERSON
SPECIAL TONTHE BUSINESS JOURMAL

Notmany companies can claim their product has reached
ot top of the world — Mt Everest. But Mont Blanc Gour-
miet, a chocolate maker and wholesaler in Denver, can. And
s revenues are reaching new heights, too.

Mountain climbers leaving on expeditions will some-

l""r -G!DI!\I'ITH

timizs call the company and ask for donations of its cocoa,
As fans of both the outdoors and adventure, Mont Blanc
emplovees are happy to oblige,
[ 1992, a climbser sent a note to the
company about his Mt. Everest trip:
Lirge :bmpany “Your ... cocoa was @ real hit. Small
plea.:-um!lk&d:a:mmﬂyh:]pq.ﬂ make

a difference forns,”
Small pleasures can equal big rev-
enues. From 2003 1o 2004, the com-

o pany s revenuwes reached serious thin

Mnnt EIM:‘-‘- air, rising %47.6 perfect — from $2.6
millicm to % 1004 miillion,

o Michael Scyliowice, whose official
title with the company is chooolatier,
says sales are “snowballing.”

“We're really kind of a niche within
aniche,” he said. “When coffee shops
ook off a few vears ago we ook
off, too, Coffee shops are a big cus-
tomer.”
specifically, Seyliowicz  credits
Peet's Coffee, a specialty coffee roaster bazed in Emeryville,
Calif., for some of Mont Blanc’s success.

1 think when we staried selling our product with Peet's
Coffee five years ago, we started seeing potential custom-
ers get more interested in us and our products,” he said.

He said Peet’s Coffee, as “one of the best”™ companies in
the world, helped establish Mont Blanc’s credibility,
“People would tell us they saw our product at Peet's and
then theyd buy from us,” Seyliowicz said.

Mont Blanc has steadily added many new clients over -
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Michael Szyliowicz and his mother, lrene Szyliowicz, presi-
dent, of Mont Blang Gourmiet, make the syrups that go into
your |athes.

the last few yvears. A few of those include the Cheesecake
Factory, Dunkin' Donuts, Whole Foods Markets, Wild Oats
Markets and Pe: 'Coffee. Notably absent in the coffee
market is Starhucks. But that's likely to change soon.

1 think by the end of the vear, you'll hear that we're
doing something with Starbucks,” Szyliowicz said.

Mont Blanc, a family-owned business, is celebrating its
2(th anniversary this year. The Szyliowicz family trained
with a world-class chocolatier in France before setting up
shop in Colorado in 1985 as a small home-based candy
maker. The family used a wing of their Greenwood Village
home to make their goods,

By 1990, they opened two retail stores in Cherry Creek.

But by 1992, husiness was getting so good that, Szyli-
owicg sald, the family had reached the proverbial fork in
the road.

“We had to make a choice to either stay mmmtnﬂmg{:
into wholesale and we chose wholesale,” he said. “Doing

both would have stretched us too far.”

“I liked retail. It was a ot of fun,” he said. “Everybody
ought to work retail once in thedr life. And that experience
has helped us betier understand our customers today.”

5o they closed the two retail shops and stared selling
wholesale only,

“We felt like if we focused just on making the product
and wholesaling, we could reach the quality we wanted,”
hiz said.

Mont Blanc abandoned ¢ and starting making
gourmet cocoas and chooolate syrups, Today, its top seller
is chocolate symip.

Syliowicz said he sees a renaissance in food in the
United States.

“Americans are br:cu-nunﬁ more sophisticated when it
comes 10 food and drinks.” he said. “We're seeing more
interest in cooking, and better quality foods are making
their way into the country.”

He said that renaissance has only strengthened Mont
Blanc’s commitment to quality. And he said quality has
played a major robe in more sales,

And as sales have grown, so has itz staff. It has eight
employees, and it has just added two people to work full
time in research and development exclusivehy.

Szyliowicz said the company boosted research and
development because Mont Blane is making more propri-
etary products for its customers, “Thar's become a large
part of our business and vou need a lot of research o do
ﬂ?_}jriﬂl:.'

& company expects to begin serving ice cream retail
shops, too, '11‘1};}"11.‘ Wﬁﬁng Enrtmnmu products, so
we'll grow in that areq, too,”

And the company has about 12 new products planned
fior 20086,

50, even after 20 , thee business hasn't lost s a
o sryliowics. i Fres

"Yeah, bummer, we have to make and taste chocolate all
day,” he said with a laugh. "Tt's just fun,”

DOUG MOPHERSOM | wordebianl com



DENVER BUSINESS JOURNAL THE UET wysn ws B19

Fastest-Growing Large Denver-Area Private Companies
(Companies with more than $5.46 million 2004 gross revenues, ranked by percentage growth 2002-2004)
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